EAIKQZ

EYPQMAIKOZ OMIAOZ EAA®IKHE XYNEPIrAZIAZ

NPOZKAHIH EKAHAQZIHI ENAIAOEPONTOZ

H AtevBuvon tou Eupwrnaikol Opilou ESadikig Zuvepyaoiog EAIKAZ, AapBdvovtag unoyn
v um.ap. 10/2018 anddacn tou Alotkntikol Tou ZupBouliou, pookalel puoikd mpoowna
va ekSNAWOOUV TO EVSLOPEPOV TOUG YLOL T CUMMETOXH) TOUG OF UNTPWO EEWTEPIKWV
ETILOTNHOVIKWV CUVEPYATWV.
IKOMO TOU UNTPWOU EEWTEPIKWV ETLOTNUOVIKWY CUVEPYOTWV oMOTEAEL n unootrplin Kot
KoAUTepn avamtuén Twv Spactnplotitwv Ttou EAIKA OTOUG TapoKdTw TOMELS
TPOTEPALOTNTAG:

v KaAEG IPOKTIKEG ESAPIKAC oUVEPYAOIAG
Sut\wpatio Twv MOAE WV
KUKALKH okovouia
OUMMETOXKN StakuBépvnon
OTPATNYLKEG Smart cities
OLOTLKA AVOEKTIKOTNTA
KOWWVLKA olkovouia
BLLOLUN KLVNTIKOTNTA

VEODUIC EMLXELPNUATIKOTNTA — KALVOTOUI

X NN SN 8 % 8§ 8 8

place marketing — city branding

Ta péAn Tou pntpwou 8e Ba cuvSéovral pe epyactakny oxéon pe tov EAIKA, aAld Ba
aroteAoUV TOUG, £V SUVANEL, CUVEPYATEG, ME TOUG onoibuq B8a ocuvdntetalr cuppacn
Napoxfs aveEAPTNTWY URNPECLWV ) HLIOBWOEWV £pyou, OMOTE TapioTatal OXETIKA avaykn
ETLOTNHOVIKAG UTtooTPLENG Tou, oUpudwva pe thv tpoPAedn g nap.13.3 tou apbpou 13

tou Kavoviopou EowTtepikwv YINPEGLWV TOU.

Ta eVBEWKTIKA ETLOTNHOVIKA Tedia Twv MpookaAoUpeVWY GUOLKWY TPOCWNWVY Eival Ta

TOPAKATW:



®  KOLVWVLKOOLKOVOULKEG KOL QVOPWITLOTIKES ETILOTAEG
®  ETUOTNUEG XwpoTtagiog Kat TEPLEPELAKNC AVATTTUENG
e  eMOTAHEG MEPLBAANOVTOC KOl BLWCLUNG AVATTTUENG

®  ETOTAMEG TEXVOAOYLWV TTANPODOPLKAG KO ETILKOLVWVLWV
KaBe evSiadepopevog Ba mpenet va SLOETEL TA TTAPOKATW:

e Yrap€n OXETIKOU TAVETLOTNHLAKOU TITAOU OTIOUSWV AVTIOTOLXNG, HUE TA QVWTEPW

nedia, ebKOTNTAC

e EmBuunt) Omapén ocuvadolg e Ta avwiépw media, petamtuytakoU TitAou

omnoudwv
EVOEIKTIKA KaL OXL CWPEUTIKA Ba pémel emiong:

e Na éxel mapéABeL TpLETiOL OO TNV KTAON TOU TITUXioU Tou
e Na éxelL ouvadn pe Ta avwTEPW Tedia, EMOTNHOVIKEG SNUOCLEVOELG I} CUUUETOXEC
O€ ETMLOTNOVIKA cUVESPLAL

o Na SLaBETeL Epyaciakr EUMELPLO OTA AVWTEPW ETLOTNLOVIKA TIESLA

H unoBoAf twv attioewv elvat duvarrd, nAektpovikd otnv StevBuvon nAekTpovikoy
tayubpopeiouv helicas.egtc@gmail.com 1 toxudpopkd otn SievBuvon EOEZ EAIKAL Balkan
Center, Ktipto B, 100 xAn Oo/vikng-@€pung, T.K. 57001, and tnv nuepopnvia avaptnong tng
napovloag otnv LotooeAida Tou EAIKA kat oOAOKANPWVETAL EVIOE SEKA NUEPOAOYLOKWY NHEPWV

amné autnyv.

O evbladepopevol prnopouv va Aappavouv nAnpodopieg and tov K. Avactaotddn Mnavvn
AtevBuvth tou EOEZ EAIKAS oto thAépwvo 6936 814400 f) pe ThV UTIOBOAN TWV EPWTNUATWY

toug otnv 8levBuven nAektpovikol taxudpopeiou helicas.egtc@gmail.com.
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